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States, Regions, Companies in the EU Knowledge Economy
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Fugara 2 shows fhe results for the 2003 S11=1, Finland and Swaden hava by Far the
Feghiest SII-1 and are confrmed as the Europesn inrovation kesders. Spain, Portugal
and Greeos shos the wiakest nnovation performance. Compansd to the 2000 510,
Garmany ard Italy shaw tha strongest short-tam improvament, iIncreasing
respectialy from savenith to ifth and from thirgesnth to aleventh position

Figure 1. Innovative and economic performance on a regional level
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Revealed Regional Summary Innovation Index (RRSII)
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Table IV .2: Correlation, across EU countries, between growth and underlying forces

(rank corelation coefficients, p value in parentheses)

Production growth Productivity growth
manufacturing” manufacturing’

Research
RED/GOP 0.331% 03187

(0.2464) (0.2658)
RED personnel as a % of the labour force (3.4374 03626

(0.1178) (0.2026)
Patents per inhakitant 0.3670 0.5253

(0.1967) (0.0537) ’
Publications per inhabitant 4593 03363

(0.0085) * (0.2308)
Human Capital
Public expenditure on education 4813 01736

(0.0814) " (0.5528)
Percentage of the population that has attained at least 0.3758 04110
upper secondary education by age group (1598} (0.1854) (0144 3)
Percentage of the population that has attained at least 04316 04084
tetiar y education {1998) {0.1234) (0.1460)
Human rescurces in science and technalogy by country 03451 0.2703

(0.2269) (0.3499)
Working population with teriary education 04681 e

0.0014) : 01967}
Inf. i
ICT expenditure as a % of GOP 3011 02440

(0.2955) (0.4008)
ICT production as a % of total manufacturing 4559 0.2067

(0.1022) (0.3030)
PCs per inhabitant 0.6484 0.4681

(0.0121) - (0097 4) *
Internet users per inhabitant .E088 05341

(0.0209) - (0.0492) ™
Cellular mohile subscribers per 100 capita 04286 0.2396

(0.1263) (0.4094)
Lapabilities
Innovation expenditures a5 a % of sales 5431 03444

(0.0447) - (0.2278)
Share of new/improved products as a % of sales 4467 0.3495

(0.1098) (0.2207)
Share of co-operations 05084 04596

(0.0210) ™ (0.0983) i
Share of firms with continucus research .7582 0,5396

(0.0017) = (0.0138) =
Other
Stuctural change indicator (speed of change)® 04154 04637

(0.1397) (0.0949) "
Combined indicator (.6264 04593

(0.0165) = (0.0985) '
* Cirowathy 15501 {2000 * Algrgar (20011,
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EU Policies in favour of the Knowledge Economy

Lisbon (2000) and Barcelona (2002)

European Councils:

The EU will become the most competitive
knowledge economy in the world by 2021

The creation of the European Research
Area is a key component of the strategy
defined at Lisbon of making the European
Union the world’s most competitive and
dynamic knowledge-based economy. ERA
should stimulate innovation, economic and
employment growth thought the
exploitation of R&D results in areas such
as biotechnology, ICT, nanotechnology,
and clean energy technologies.

Increase R&D investment to 3% of GDP
by 2010, of which the share funded by
business should rise to two-thirds of the
total.

Three objectives (ERA, 3%, and two-
thirds) are main pillars of the new R&D
and innovation strategy, leading Europe
towards a knowledge-based economy.

Regional Policies

Structural Funds Priorities 2000-2006
Regional Innovation Strategies: 120 regions
IRE network

Innovative Actions 2000-2006

Regional Operational Programs

The Innovating Regions in Europe network




Regional Innovation Strategy in Thessaly

10 years of maturing Feiorel — orling gt
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Regional Intelligence: Technology, Market, Competition Watch
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Regional Intelligence: Technology and Market Watch
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Regional Intelligence: Competition Analysis - Benchmarking
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Regional Intelligence: Regional innovation index
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Regional Intelligence: Regional innovation index
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Online Roadmaps: New Product Development + Spin-offs
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Online Roadmaps: New Product Development + Spin-offs
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Online Roadmaps: New Product Development + Spin-offs
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Online Roadmaps: New Product Development + Spin-offs
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Online Roadmaps: New Product Development + Spin-offs
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11

a. Upper management
b. Lower management
c. Specialised personnel
d. Single employee

e. Not supenised

If the process was outsourced, who did the idea generation ?
(Tick all that applies)

a. Private firm

b. Non-profit organization
c. Consultancy

Were there any problems encountered during the process ?
(Please state)

This assesment is filled by
(Tick all that applies)

a. Upper management

b. People that conducted the idea generation process

c. Lower management

d. Single individual

Decision - recommendation is GO to LEVEL 2

HOLD or KILL the process

For internal use only

Answers that automatically provide a GO Decision

Q1: Any of the answers (a),(b), (c), and (d) or combination of these
Q3: Any of the answers (c) or (d)

Q4: All answers abowve 6

Answers that automatically provide a HC
Q1: Answer (e) combined with answer in Q2
Q2: Depending on the answer

Q3: Answer (b)



Online Roadmaps: New Product Development + Spin-offs
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Mechatronic Centre

The Centre is designed to support rapid design,
production and certification of prototypes, and the
provision of training and other services related to
new product development in the local industry,
tourism and service sectors. Main areas of activity:

Workshops of Design, Modelling, and Quality

Certification
Workshops of Wearable Computing Systems
Workshops of Emvio-mechatronic technologies

Workshops of Automated Characterisation and
Modelling of Nano-materials

Workshops of Microelectronics Systems




Next Steps
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The pilot-preparation period on regional innovation in
Thessaly is practically concluded

Thessaly has tested a number of solutions and pilot projects
and the lessons to be learnt are rather clear. The regional
Innovation strategy orientations and the main actions are
more or less defined around New Product Development

There Is a high level intra-regional cooperation between the
main regional stakeholders

The challenge for the next two-three years is to prepare for
large scale implementation of innovative actions

From 2006 and on a major share of the Regional
Operational Programme should focus on innovation.




